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Web.com Tour announces Dormie Network Classic at
Briggs Ranch as newest addition to 2019 schedule
Briggs Ranch Golf Club in San Antonio to host next wave of PGA TOUR stars
PONTE VEDRA BEACH, Florida – The Web.com Tour announced today a new tournament set to
debut on the annual schedule in 2019. The Dormie Network Classic at Briggs Ranch will be held
at Briggs Ranch Golf Club in San Antonio, Texas, the week of April 22-28, 2019, with 156 players
competing for a $550,000 purse.
The announcement marks the Web.com Tour’s second partnership with the Nebraska-based
Dormie Network, which owns Victoria National Golf Club in Evansville, Indiana – announced as
the new 10-year home of the Web.com Tour Championship last month.
“We are excited to partner once again with Dormie Network as we bring Web.com Tour golf
back to the state of Texas,” said Web.com Tour President Dan Glod. “Briggs Ranch is a
tremendous championship-caliber venue for this event, which will offer the passionate golf fans
in this state the ability to get up close and personal with the next generation of PGA TOUR
stars.”
In addition to Briggs Ranch and Victoria National, Dormie Network includes three other private
destination golf clubs: ArborLinks (Nebraska City, Nebraska), Dormie Club (Pinehurst, North
Carolina), and Ballyhack Golf Club (Roanoke, Virginia).
“We are thrilled for the opportunity to host another Web.com Tour event,” said Dormie
Network President Zach Peed. “Briggs Ranch is a challenging venue in a truly spectacular city.
We look forward to a successful and memorable tournament.”
Developed in 2001, Briggs Ranch Golf Club spans a 260-acre site approximately 20 minutes west
of downtown San Antonio. The Tom Fazio-designed course was ranked as the No. 16 course in
the state of Texas by Golf Digest in 2017-18.

With 50 available PGA TOUR cards for the following season (since 2013), the Web.com Tour is
the path to the PGA TOUR. Twenty-five TOUR cards are reserved for the leading money winners
at the end of the 24-event Regular Season. Another 25 are up for grabs at the three-event
Web.com Tour Finals that follow the Regular Season in August and September.
During the PGA TOUR’s 2017-18 season, eight players from the Class of 2017 won titles,
including Ryan Armour, Austin Cook, Ted Potter, Brice Garnett, Andrew Landry, Aaron Wise,
Troy Merritt and Andrew Putnam. Wise’s victory at the AT&T Byron Nelson last May was the
500th by a former Web.com Tour player – a list which includes 23 major championships and
eight PLAYERS Championships.
Cameron Champ, who won the PGA TOUR’s Sanderson Farms Championship last October, is
currently the highest-ranked player from the Class of 2018 in this year’s FedExCup, coming in at
No. 8 following a T11 finish at the Sentry Tournament of Champions on Sunday.
For more information on the Dormie Network Classic at Briggs Ranch, please visit
PGATOUR.com.
For more information on Dormie Network, please visit DormieNetwork.com.

ABOUT THE WEB.COM TOUR
Founded (1990), owned and operated by the PGA TOUR, the Web.com Tour continues to
identify those players who are ready to compete and win on golf’s biggest stage. In 2013, the
Web.com Tour became The Path to the PGA TOUR with all 50 available PGA TOUR cards coming
through the Web.com Tour and the season culminating at the Web.com Tour Finals. This
season marks the 30th year of competition on the Web.com Tour. Three out of four PGA TOUR
members are Web.com Tour alumni. Tour alumni have won more than 500 PGA TOUR titles,
including 23 major championships and eight PLAYERS Championships. To learn more about the
PGA TOUR, the Web.com Tour and to follow the season-long quest for a PGA TOUR card, visit
PGATOUR.COM, or follow the Tour on social media via Twitter (@WebDotComTour), Facebook
(facebook.com/WebDotComTour) and Instagram (Instagram.com/WebDotComTour).
ABOUT WEB.COM
Since 1997 we at Web.com have been the marketing partner for businesses wanting to connect
with more customers and grow. We listen, then apply our expertise to deliver solutions that
owners need to market and manage their businesses, from building brands online to reaching
more customers or growing relationships with existing customers. For some, this means a fast,
reliable, attractive website; for others, it means customized marketing plans that deliver local
leads; and for others, it means customer-scheduling or customer-relationship marketing (CRM)
tools that help businesses run more efficiently. Owners from big to small and everything in
between can focus on running the companies they know while we handle the marketing they

need. To learn how this global company collaborates with customers and employees to achieve
their potential, explore Web.com or follow on Twitter at @webdotcom or on Facebook at
www.facebook.com/web.com.
ABOUT DORMIE NETWORK
Dormie Network is a national network of private destination golf clubs that includes Victoria
National Golf Club in Newburgh, Indiana; ArborLinks in Nebraska City, Nebraska; Dormie Club in
Pinehurst, North Carolina; Ballyhack Golf Club in Roanoke, Virginia; and Briggs Ranch Golf Club
in San Antonio, Texas. Each offers a pure golf experience in a relaxing and accommodating
environment ideal for business or leisure. For more information, visit
www.DormieNetwork.com and follow Dormie Network on Facebook
(www.facebook.com/DormieNetwork).

